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PSEExperiences Lead to an Outstanding Career

By: Anjuli Graunke, Director of Membership and Special Projects

Dave Knox,
Alumnus, PSE Chapter
Miami University of Ohio

Have you ever thought about a career in Brand
Management? Are you thinking about how Digital
Marketing is going to change the way companies market
their brands in the future? If so, you should talk to Dav e
Knox. Knox, an alumnus of PSES5 chapter at Miami
Univ ersity of Ohio is the Brand Manager, Digital Marketing
for Procter & Gamble and the author of the leading market -
ing blog, Hard Knox Life (www .hardknoxlife.com). While
Procter & Gamble recruited Knox at one of Miami
Univ ersity’s career fairs, Knox credits his PSE experiences
as instrumental in landing a full-time offer from them.

“The pow er of having real work experiences while still in

college—that's what got me in the door,” Knox says. Knox
joined PSE in his freshman year at Miami, and almost
immediately got elected to the management team of the
chapter. As a second semester freshman, he semd as the
Vice President of Public Relations, but he had to watch his
chapter lose the Lewis E Gordon Top Chapter award for the

first time in four y ears.

“Losing like that w as pretty heartbreaking, but the newly
elected Executive Board decided it was time to revitalize the
chapter,” Knox says of their convention experience.
Moving from Public Relations to the Vice President of
Marketing introduced Knox to a new set of challenges.

“We had grown too comfortable with our marketing pro -
jects and weren't innovating. Our new team wanted to
bring in fresh ideas, but this meant making some hard deci-
sions about projects that were profitable but not providing

the right experience for our members,” Knox explains.
“That y ear was the first time we worked with Ford Motor
Company, Procter & Gamble and others. These new clients
enabled us to double our project base and grow revenue
110%. We won Top Chapter that year along with several
other marketing aw ards. | really enjoyed that success and
started to seriously think that this [marketing] is what |
wanted to do for a career”

Knox became President of his chapter his senior year and
worked hard to keep the momentum going at Gamma
Gamma. He also assisted the national office in coordinating
the convention that w as held down the road from Oxford in
Cincinnati, OH.

“Miami sent 100 people to that convention, and the rest of
the North Central region chapters really show ed up strong,
which contributed to the success of the convention,” Knox
says. Of course, winning the Lewis F. Gordon Top Chapter
award again was the perfect way for Gamma Gamma to end
the week. “It was a culmination of four y ears of lots of hard
work and lots of hours, but now it's really personally
rewarding to see the groundwork we laid out being fol-
low ed by the chapter leaders since my time.”

Knox began his career at Procter & Gamble with a summer
internship betw een his junior and senior years of college,
which ultimately led to his full-time offer . “After being with
P&G for a few months, | came in to a new Secret deodorant
product launch called Secret Sparkle, which was geared to
teens. We had to launch it without traditional TV support
and by using unconv entional methods. | worked on a team
to create the first MySpace campaign ewer for a Consumer
Package Goods brand, and used a bot onAOL IM to com-
municate with Secret Sparkle in a character blog,” Knox
says, nonchalantly, “The campaign was really successful
and showed the potential for digital marketing.”

After the success of the Secret Sparkle campaign, Knox
moved to a new role at P&G as the P&G Beauty Een
External Relations Manager to lead youth marketing activi -
ties. During his time in the position, Knox w orked with
brands such as Old Spice, CoerGirl, Herbal Essences, and
Tampax. In this role, he orchestrated a strategic partnership
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between beinggirl.com and Sony BMG, and crafted P&G
Beauty’s relationship with V arsity Spirit, the largest cheer-
leading organization in the country. Knox also helped
P&G’s Tampax and Alw ays brands develop their Protecting
You, Protecting Futures program, one of the first cause mar-
keting campaigns ever for those brands.

In 2007, Knox was promoted to Brand Manager, this time
moving to Procter & Gamble’s Walmart Customer Team in
Fayetteville, Arkansas. In this role, Knox led Shopper
Marketing for P&G’ s Personal Health Care and FemCare
brands at the world’s largest retailer. This included orches-
trating a holistic marketing campaign where W almart and
Prilosec partnered together for a massive NASCAR pro-
gram that culminated in a co-branded car.

Now Procter & Gamble created a new position for Knox—
Corporate Marketing Brand Manager, Digital Marketing
Capability. Knox began working in his new position
October 1, 2008, returning to Cincinnati after 18 months in
Arkansas. He is part of a small Corporate Marketing team
that will w ork to answer the big question: How do w e build

Procter & Gamble’s digital marketing capabilities?

Knox credits his success in part to Pi Sigma Epsilon. “First,
PSE not only trains you in external selling, but also on inter -
nal selling, which | hav e found to be a HUGELY beneficial
skill in navigating the corporate environment. Second, the
very nature of the organization and what it espouses is a
method to help you reach your goals, if you use the
resources awilable to you. Think about netw orking, espe-
cially, and the power of organization to help accomplish
your goals.”

When asked if he has any final thoughts, Knox pauses and
says, “Pi Sigma Epsilon shows us that marketing is the prac-
tice of doing. Chapters create projects, they hawe a mix of
skill sets and the work together to figure out how all those

things work together. Chapters (and members) dewelop
great marketing skills by marketing themselv es to get pro-
jects.”

Dave will make a presentation on Digital Marketing at the
2009 PSH\ational Conv ention.

Regional Conferences Wap-Up

The 2008 Regional Conferences wre a great successAll six
of the conferences held different opportunities for members
to network with our corporate partners, listen to speakers,
participate in the Certified Chapter Officer training, and
compete in the National Speakers Competition and the PSE
Pro-Am Sell-A-Thon. Many students took home with them
some great mentors and friends as well.

The host chapters put a lot of time, effort and dedication
into their regional conference. Without our host chapters,
the regional conferences would not be possible.

Thank you to the following host chapters:
Atlantic- James Madison Univ ersity

Midw est- lllinois State University
Northeast- The Univ ersity at Albany

North Central- Purdue Univ ersity
Southern- The University of Alabama
Western- California State University-Fresno

Thanks again for all your continued support of PSE! We
look forw ard to seeing record numbers in attendance from
all chapters at the 2009 Regional Conferences!




Regional Winners

2008 Speakers Competition

Congratulations to all who competed in the National

Speakers Competition, sponsored by Enterprise Rent-A-
Car. Having the competition at the Regional Conference
proved to be a unique and beneficial opportunity for more

students to participate in the PSENational Educational
Foundation Aw ards Program. A total of tw enty-eight indi -
viduals competed for the aw ard in their respectiv e region.
Each regional winner w as given a free National Convention

registration packet ($230 walue) as well as a plaque. Each
winner will be invited to participate as an emcee at a major

event at the PSE National Conwention. Thank you to the

Alumni, Faculty Advisors and our Corporate P artners, who

helped to coordinate and judge the competition. A special
thank you to Brent Fogleman, Lee Melancon, Robb Carlson,
Lindsey Landry and Don Norris.
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Atlantic Region

Danielle McConnell (right)
Univ ersity of NC-W ilmington
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Midw est Region
Matthew Candir (left)
lllinois State Univ ersity
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Northeast Region - Tie
Allen Soriano (right)
The College of New Jersey
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Southern Region

Northeast Region - Tie
Christopher O’Donnell (left)
Univ ersity of Connecticut

Melissa Boucher (left)
Louisiana State University

Nicholas Sholler (right)
Ohio State University

"From Southern topics of 'Mardi Gras & Crawfish in New Orleans' testérn topics
of 'Hold-em Poker in &jas and wine vineyards in é3no’, the National Speakers
Competition always offers a challenginggentation forum to all those involved. Each
competitor (win or lose) leaves with ingped skills of @senting in font of unknown
colleagues, working tbugh finite time contraints, andefining skills for those futur
business mrsentations."

Jason 'Jay' knch - Louisiana State University

Thank you to our program sponsor:

Nnterprise

Western Region
Jay Lynch (right)
Louisiana State University

My ;amoml enterprise



Regional Winners

Pro-Am Sell-a-Thon Winners at the 2008 Regional Conferences

Congratulations to the following PSE Pro-Am Sell-a-Thon regional conference winners.
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Atlantic Region
First Place

Brittany Barr (center)
Univ ersity NC-W ilmington
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Northeast Region
First Place

Marisa Coords (left)

Univ ersity of Connecticut
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Atlantic Region
Second Place

Jessica el (center)

Univ ersity NC-W ilmington
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Northeast Region
Second Place
Sara Nader (left)

Univ ersity of Connecticut

-

North Central Region
Second Place - Tie
Andrew Lau (left)

Univ ersity of Akron
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Midw est Region
First Place
Heather Maul (right)
Univ ersity WI-Eau Clai
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Southern Region
First Place

Haley Sorrells (center)
Middle TN State Univ ersity
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Midw est Region
Second Place

Patrick Lemieux (right)

Univ ersity WI-Eau Clai

re

-

)

North Central Region
First Place

Matthew Richmond (left)

Univ ersity of Toledo
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North Central Region
Second Place - Tie
Jack Tiernay (left)

Univ ersity of Toledo
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Southern Region
Second Place
Jesse Frazier (left)

Nicholls State Univ ersity
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Western Region
First Place
Brooke Rolph (right)
Arizona State Univ ersi

ty

First and second place winners received a trophy , a convention package ($230 value) and a spot at the national compe-

tition. Additionally

competition at the National Convention is limited to 80 students on a first come, first serve basis. T

Pro-Am Sell-a-Thon, you must individually register

Sign-up.

0 compete in

, the first place winners received an airline ticket to the convention. The PSE  Pro-Am Sell-a- Thon

the

. Go to www .pse.org, click on Pro-Am Sell-a- Thon, Convention



Awards Program
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Western Region

Second Place

Max Holley (right)
Arizona State Univ ersity

Thank you to the PSE Pro-Am Sell-a- Thon Sponsors

Thank you to our many coaches and judges. A special thank you to Joe
Ashbee, Lynnea Mallalieu, Linda Peterson and Jon Kumnick.

“The Pro-Am Sell-a-Thon is a great experience for anyone considering a career in sales as it teaches students the skills
and techniques used to be successful in the field. Many people in the Wstern Regional competition were competing for
the first time and they all benefited greatly from the event. | want to thank all of the judges, coaches, and role players
who donated their time and energy to ensure that the experience impacted everyone in a positive way.”

Max Holley , Arizona State University

"I competed in the Pro-Am and very much enjoyed the experience. | felt like | grew professionally, as well as learned a

very important selling skill.”
Colin Forst, University of Northern lowa

"Pro-Am is a great way for students to participate in a real world selling experience. Anyone interested in selling as a

career should take part in this competition!"
Brittany Barr , University of North Carolina- Wilmington

2009 PSHENational
)
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The National Awards Program is sponsored by the PSE
National Educational Foundation (PSE NEF) and will take
place all day Wednesday, March 25th, and Thursday morn-
ing, March 26th, at the PSE NEF National Conwention.

The Call for Entries is on the PSE website on the Aw ards
page. Go to www .pse.org, log-in and click on
Aw ards/Scholarships on the left hand toolbar. Everything
you need to know is there. Remember, the deadline for sub-
mitting the Intent to Compete is January 31, 2009and the
deadline for Aw ard Entries is February 15, 2009.

Aw ards Program
-

. J

Remember that you can upload your entry to the PSE web-
site. After logging in, go to:
www .pse.org/pseonline-awards-upload.asp

If you have any Awards questions, please email Robb
Carlson and Lindsey Landry at awards@pse.org

We are looking for ALUMNI to judge both the written and
onsite awards. If you are interested, simply go to the home
page of the PSE vebsite (www .pse.org). On the right hand
side of the home page is a link to a sign up. Please fill this
out and the Aw ards Chair will contact y ou.



Sponsored by the PSENational Educational Foundation

Located in the heart of the Mid-Atlantic, Norfolk boasts a

vibrant urban renaissance and takes pride in its military

and American heritage. A w onderful w alking city, Norfolk

is an appealing destination for visitors y ear-round to expe-
rience the city's diverse attractions, special eents and fes
tivities, cultural activities, w aterside activities and eclectic
dining.

Top Chapter Competition P ractice

First Timers’
Meeting

“PSE National Convention showed me what aaroga
nization | belong to. | got to see the full scope of what other
chapters in the country have been able to accomplish, and
what kind of potential my chapter has. It also gave me and
my other chapter members the training and the motivation
to come back home arehlly start to gow. Nationals has
been the engy boost we needed to truly become @a-or
nization that can give our members the business advantage
for life.” - Elise Gautreau, University of Louisiana-
Lafayette

The Norfolk Waterside Marriott
Hotel & Convention Center

Norfolk/Vir ginia Beach, VA
March 25-29, 2009

For reservations, go to www .pse.org then National

Convention and Hotel & T ravel. Resene your room today
with a credit card. The credit card will not be charged until
you actually stay. Hotel reservations must be made by
March 2, 2009 to receie the PSEate of $124. \\é also can
not guarantee you will get a room if y ou do not make your
reservation by March 2nd.

Wednesday, March 25,2009

National Awards Program
Competition - All Day

PSEto PSEProgramming

Panel discussion lead by collegiate members.
Special Event Competition P ractice

Reception
National Council, Corporate P artners and
NCSM

Interactiv e lce Breaker-
Michael Cheatham

In this interactiv e presentation, Michael
will lead y ou through netw orking with
your fellow conv ention attendees. Meet
other PSEmembers from across the
country, learn some cool networking
techniques and have a lot of fun doing
it!



National Awards Program

Competition

- Until Noon.

National Scholarship In terviews - All Day

Annual Meeting - For all PSEmembers

PSEto PSEProgramming

Concurr ent Workshops for Studen ts

Mu Kappa Tau Meeting

PSEMarketplace Career Fair and Lunch

3M

ADP

American Family
Anchor Plastics

Apex Systems

College Pro Rainters
Ecolab

Enterprise Rent-A-Car
Federated Insurance
First Adv antage SafeRent
Geico

Hy att

Kodak

Mach 1 Global Services

Dinner at Jillian’s

Northw estern Mutual
Financial Netw ork
National Association of

Sales Professionals
Student Media Group
Sunbelt Office Products
Tom James
The Standard
Thriv ent Financial
Unitrin Direct
US Bank
Valpak
Vector Marketing
...and more coming

Wings, Pizza and a Taco Buffet

A mega entertainment complex that contains a night club,

restaurant, games, billiards, and a video cafe.

Special Events Competition

Chapters present Interactive Media of a chapter project

Friday, March 27,2009
National Scholarship In terviews - All Day

PSEPro-Am Sell-a-Thon Competition
Sponsored by:

Faculty Advisor Roundtable

General Session
Michael Van Grinsven & Megan Boyne

“Path to Leadership’

This interactiv e session is led by Michael \an Grinsven,
Director of Field Recruitment, and Megan Boyne, Director
of Campus Selection and Internship Coordinator, of
Northw estern Mutual Financial Netw ork. The session
includes the qualities that will make y ou an outstanding
leader, choosing a leadership style that fits with y our per-
sonality and how to lead with purpose. Also featured are
real world leadership stories and concrete examples of
how to begin on a leadership path.

“The convention povides chapters the opportunity to experience
a business world enddnment that many students amnot able to
participate in. Our chapter not only benefited dhgh awards
and scholarships, but thugh the infusion of new ideaffin
other chapters. Our chapter motivation is at an all time high and
we plan to come back with & times the amount of people next
year!”

Brian Andersen, Ohio State University



Corpor ate Partner Panel

Discussion
Your opportunity to
ask corporate
recruiters ques-
tions and listen to
great advice
about your career.

Marie Artim
Enterprise Rent-A-Car

Sarah Baker Andrus
Vector Marketing

Lunch and Keynot e Speaker
Kevin M. Joyce, Chief Marketing
Officer of Kodak’s Graphic
Communications Group. Kevin

has more than 18 years of experk
ence in executive sales, marketing
and business management, special
izing in high tech electronic imag -
ing and graphic arts businesses.

Kevin M. Joyce
Kodak

Presidents’ Feedback Session
Chapter Presidents meet to exchange ideas.

Chapter Roundtables
Meet with fellow conv ention attendees to discuss mutual
successes and strategy solutions.

Dinner with K eynot e Speaker and
Scholarship Presentations

Keynote Speaker:

Rod Hairston: Are Y ou Up For The
Challenge?

Rod Hairston is an entrepreneur, life coach, motiva-
tional speaker and author. Rod will highlight some
of the core principles from his highly anticipated

book, “Are You Up for the Challenge?” Six Innov ative
Steps to Lasting Change...Starting Now, Not Someday.

Rod Hairston \ /

Envision U, Inc.

Satur day, March 28,2009
Certified Chapt er Officer (CCO)
Training

National Council and NEF Board
Meetings

Bus transportation t o Virginia

Beach/Aquarium

Two departure times - 9:00am and 12:30pm.
Returning in the afternoon with arriv al at the hotel
at 5:00pm. Tickets are $15 and must be purchased
with y our convention registration.

Banquet and Awards Presentation
Followed by DJ

An exciting w eek of fun and exploration culminates
in a night of great food, celebration and fun. Enjoy
the energized atmosphere of triumph and achieve-
ment. The Saturday night Annual Banquet is a for-
mal affair. Wear that special dress or dashing suit
and look your best!

4 )

Scholarship Presentations



PSEAlumni Event

Thursday, March 26,2009

Elizabeth River Dinner Cruise

Step aboard the Spirit of Norfolk for a 2 1/2 hour cruise,
and enjoy an evening of vibrant fun. Buffet dinner , DJ,
and exciting skyline views. Thursday, March 26th, 6:30
p.m. The cost is $60 and can be paid online at
https://www .pse.org/convention-pay.asp.



PSENEF

BOSS Games \Wap-up

The 2008 round of BOSS (Business Oriented Strategy The 2009 round of BOSS games will begin next September!
Simulation) Games has proved to be exciting for all chap- Watch your email for participation requests!

ters involved. The BOSS Games, sponsored by
Northw estern Mutual Financial Netw ork, is a computer-
ized business simulation wherein chapter teams compete
by running all aspects of a business. The teams hae eight
weeks to prove they have the ultimate in business skills.
This year, a record breaking 26 teams competed!! The top
four chapters will be recognized at the 2009 PSE National
Education Foundation National Conv ention in March with

a plaque and a cash prize. Congratulations to all the com
petitors!

Thank you to our sponsor:

PSE Foundation Aw ards Over $35,000 in the
2009 Scholarship Program

Many students think that scholarships are for y ounger stu- Each year, the PSE NEF is proud to grant tuition scholar-
dents and that once you hit a certain point in college you are  ships to deserving PSE members. Since its inception, the
no longer eligible. In reality, over $8 billion w orth of schol- program has awarded over $300,000 in scholarships and
arships go unclaimed every year. It's not that students don't grants. All members in good standing with at least one
qualify for them, it's that students don't apply for them! semester/two quarters left in either an undergraduate or
Don't you be left out! graduate program (or graduating with outstanding student
loans to their univ ersity) are eligible to apply. The joint
January 16, 2009 at 5:00 p.m. CST is the deadline to apply application form is av ailable at www .pse.org, login and
for one of the 24 individual scholarships that will be aw ard- click on Aw ards/Scholarships on the left hand toolbar.
ed by the PSE National Educational Foundation (PSENEF)
at the convention in March. Thanks to our many corporate partners that are giving
scholarships.



Opportunities

2009 Future Leader Bam

To recognize outstanding PSE freshmen and sophomores,
each chapter should name one member showing great lead
ership potential to the 2009 PSE Future Leader €am. The
top ten nominees will be awarded this year's PSE Future
Leader scholarships. The team avard includes: a compli-

mentary registration packet to the 2009 National
Convention, a $100 trawel voucher, and invitations to spe-
cial networking receptions. Future Leader applications are
available under “Scholarships & Aw ards” at www .pse.org.
Application deadline: February 1, 2009 at 5:00 p.m. CST

Mu Kappa Tau

Mu Kappa Tau, the Marketing Honor

Society, is another program sponsored by

PSE NEF. Mu Kappa Tau’s membership is

limited to students, majoring in Marketing,

who meet exceptional academic require-

ments. Check out the website at
http://www .pse.org/mkt.asp and you will find all of the
information you need on Mu Kappa Tau.

There are several scholarships available to Mu Kappa Tau
Students:

MKT Scholarship $1500 Scholarship (Need
to be a member of MKT)

G.M. Naidu Scholarship $500 Scholarship (Need

to be a member of MKT)

MKT & PSE NEF Scholarship  $1500 Scholarship (Need
to be a member of both

MKT & PSE)

For information on how to apply to the first two scholar -
ships (MKT and G.M. Naidu Scholarships), go to
http://www .pse.org/mkt-scholarship.asp. For information
on how to apply for the MKT NEF Scholarship, go to
www.pse.org and click on the Awards/Scholarships.

Application Deadline: February 1, 2009 at 5:00 p.m. CST.

Call For Nominations

PSE National Council

The PSE Nominations Committee is accepting nominations
for the 2009-2010 PSE National Council and other wlunteer
positions. To nominate yourself or another individual,
please submit:

« a brief professional biography that highlights the nom-
inee’s career and PSE contributions; and
¢ the nominee’s contact information including home and
work phone numbers and email address.

Nominations should be submitted by February 13, 2009 to:
Dr. Mike d’Amico, Chair PSE Nominations Committee, C/O
PSE National Headquarters, 3747 S. Howell Ave.,
Milw aukee, WI 53207, or via email to Dr d’Amico at
mfd2@uakron.edu, or fax to Dr. d’Amico at PSEHQ, 414-
328-1953.

PSECollegiate V ice Presidents

The PSE Nominations Committee is accepting applications

for Collegiate Vice Presidents (CVP) for the 2009-2010 PSE pSE  National

National Council. The Collegiate Vice President senes as

cation with collegiate members; representation of the colle-
giate viewpoint in Council decision-making; and interac -
tion with PSE staff (primarily the Chapter Consultants) to
communicate with and support chapters. Some very
important job skills are easily attained while in this position
as well: management, communication, persuasion, etc. Not
to mention, it s a great way to meet new people!

To apply, please submit:

e A cover letter addressing why y ou would like to
be a CVR along with y our resume, and

e An outline of collegiate activities including y our
PSE contributions.

If you are interested or at least considering it, and would
like more information regarding the position, please contact
Angionette Splan at angionette.splan@pse.orgor call our
office at 414-328-1952! W'd love to hear from you!

Applications should be submitted by February 20, 2009 to:
Dr. Mike d'Amico, Chair PSE Nominations Committee, C/O
Headquarters, 3747 S. Howvell Ave

Milw aukee, WI 53207, or via email to Dr d’Amico at

the formal liaison betw een the PSE collegiate members and mfd2@uakron.edu, or fax to Dr. d'Amico at PSE HQ, 414-

the Council. Duties include, but not limited to: communi -

328-1953.



Partner Spotlight

Michael V an Grinsven

Director Field Recruitment, Northw estern Mutual Financial Netw ork and PSENational Council Professional VP

( ) Northw estern Mutual

Financial Netw ork, represent-
ed by Michael Van Grinsven
has been inwlved with Pi
Sigma Epsilon for over 30
years, making them the old-
est, continual corporate part-
ner of PSE. \an Grinsven
recalls that he got involved
with PSE when the PSE
national headquarters was
located in Hartland,
Wisconsin in the mid-80s.
“Back then, the office was in
the basement of an office building and it w as really dark.
Thankfully , each new location has been much lighter!”

\. J

When Van Grinsven began his career at Northwestern
Mutual Financial Netw ork as an intern in his college years
at Minot State Univ ersity in Minot, North Dakota, he didn’ t
know about PSE. After w orking for tw o years as an intern,
Van Grinsven moved into field management, but knew he
wanted to end up in Milw aukee. By using his network, he
worked tow ard the opportunity to relocate to W isconsin
and work at Northw estern Mutual Financial Netw ork’s
home office in Milw aukee.

“The company has evolved significantly since | was an
intern,” V an Grinsven says, “When | was an intern, there
were only about 400 of us; now theres 2,300!” \an Grinsven
credits this growth to the constant search for the right peo-
ple, quality people, through good partnerships and rela -
tionships. Pi Sigma Epsilon has proved to be one of those,
as Van Grinsven notes that PSE members are bright with a
strong, entrepreneurial spirit.

“PSE has been a place for us nationally and locally to meet
the right student. It's a strategic partnership. Each ear,
Northw estern Mutual evaluates all its relationships with
campus organizations, and each time PSE wins. In fact, |
think each time we've ewvaluated PSE and our partnership,
we've increased our commitment and given more back,”
Van Grinsven says, “Not only do w e really enjoy working
with the caliber of people making up PSE, but | also enjoy
giving back through w orkshops and speeches at conen-
tions, especially since I'm not able to do that as often as | did
when | was in the field”

Even if Van Grinsven wasnt a part of Northw estern Mutual

Financial Netw ork, he’d still w ant to give back to Pi Sigma
Epsilon. “l enjoy giving back. | once w as a student like the
PSE members, but didnt have the benefit of a PSE chapter

when | was in college.”

Besides the personal revards of giving back to an organiza-
tion that has impacted his life for over 25 years, \Van
Grinsven also enjoys meeting other organizations and com
panies with which PSE works—Ilike Vector Marketing and
Enterprise Rent-A-Car.

“Meeting with these sales industry leaders giv es me the
opportunity to build relationships. It' s a great exchange of
ideas, since we all have a similar focus. | can compare and
contrast something someone else is doing, and hopefully
they'v e taken ideas from us, too.”

Van Grinsven also sees the larger picture for the
PSE/Northwestern Mutual relationship. He understands
that not all students will be interested in w orking for
Northw estern, but he hopes that an element of brand
awareness will stay with them.

“We want them to understand the reputation of
Northw estern Mutual Financial Netw ork and leave with a
favorable impression. This will allow them to come back
and become a client in the future when it's time to do finan-
cial planning. And especially when the economy is chal-
lenging, financial planning with a company y ou trust is
very important.”

When asked if he has a fawrite PSE moment, Van Grinsven
pauses for only a second before ansvering, “Early in the
1990s,Art Linkletter , of the television show ‘Kids Say the
Darndest Things,” spoke at a PSE conention at which | gav e
a workshop. It happened that his picture and mine w ere on
the same page of the program. Weéll, | sent that program to
my grandmother, who really thought that I’ d hit the jack-
pot. Seeing that was probably one of her proudest moments
of me.”

But beyond Art Linkletter , Van Grinsven really appreciates
watching things grow in PSE’s relationship with
Northw estern Mutual—and feeling pleased that other com-
panies are seeing what Northwestern has known all along.

In a final thought, V an Grinsven says, “It's amazing to see
students succeed on such a large scale and know that they
understand that the w orld is bigger than their local market -

place.”
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Lance Ballou
Financial Representative, NMFN
Univ ersity of NC-W ilmington

“l grew up in the small town of

Jefferson, NC. | decided to mowe

across state and continue my educa

tion at UNCW in W ilmington, NC. |

earned a Bachelofs degree in
Business with a concentration in marketing. Going into my
senior year at UNCW | began thinking about my future and
what it w as going to hold for me. | decided to join a busi-
ness fraternity, Pi Sigma Epsilon, Delta Tau chapter. | also
decided | needed some real world experience so | began
looking for an internship and | found one of the T op Ten
Internships in the country at Northw estern Mutual
Financial Netw ork. These two choices that | made hawe
affected me greatly in my career.

“Since graduation in May of 2008, | transitioned my intern -

Financial

ship into a full time career as a Financial Representative
with Northw estern Mutual. | concentrate on creating finan-
cial security for my clients, using insurance and inv est
ments, and building a relationship with each person to help
service and become a resource for their future financial
needs.

“Pi Sigma Epsilon was a great network that allow ed me to
meet fellow students, alumni, and many influential people

throughout the W ilmington community . | would encourage
anyone in Pi Sigma Epsilon that was interested in an intern-
ship to have Northw estern Mutual be a first consideration.”

An additional note on Lance from Northw estern Mutual
Financial Netw ork—during the summer of 2008, Lance
achieved Target 20. The goal is to sell 20 life insurance pok
cies within 1 year. Lance is one out of 54 interns who
achieved this award, which ranks him in the top 3% of our
entire internship program. Congratulations on y our
achievement, Lance!

Literacy:

What You Don’t Know May Hurt Y ou

Megan Boyne, Northw estern Mutual Financial Netw ork

Most of us “get” the basics of
financial management. While
it may not be our fav orite pas-
time, we generally know the
gist of balancing our check-
book, paying credit card bills
and identifying retirement
funds. But, for many, that’s
the extent of our financial
comprehension.

In fact, most Americans fail to
make the grade when their
financial knowledge is tested
beyond the ABC's of financial literacy. According to a 2006
study commissioned by Northw estern Mutual, Americans
have little grasp of important — and relev ant — financial mat-
ters that can affect their financial futures. In response to the
study’s questions, which test financial knowledge, the vast
majority of the more than 1,000 study participants failed to
get 60 percent correct — that an F in school terms.
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The study found that Americans score well when they’re
presented with a list of answers to questions that ask them
to identify terms like asset allocation, div ersified portfolio
and IRA. How ever, when asked questions that delve a little
deeper, Americans don’t make the grade with issues such as
the following:

Bonds vs. Stocks:

Most Americans erroneously say bonds provide better
long-term protection against inflation and other adv erse
market conditions as opposed to stocks.

Group insurance . Six in 10 wrongly believe they will be
able to take their group life or disability policies with them
should they leave their job.

Nursing home costs. Most underestimate such expenses;
while the average yearly cost is approximately $75,000,
most estimate the cost to be less than $60,000. In addition,
few protect themselves against these costs.

College savings programs . Less than half know 529 plans
are savings wehicles for funding education.

These results raise another important concern that must be
addressed: our children’s knowledge of financial matters.
Most parents know the importance of teaching their chil -
dren how to manage money. In fact, two-thirds of teenagers
look to their parents, not teachers or peers, to learn how to
make money and manage it. Yet according to a 2004 study
by Northw estern Mutual on kids and money, nearly half of
the parents surveyed admitted that they did not believ e
they were good financial role models for their children. So
how’s their financial future looking? Not good, according to
Jumpétart.
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Kids and Money:

The Jump$tart Coalition for Personal Financial Literacy has
conducted national research underscoring that the average
high school graduate also lacks basic personal finance skills
and, therefore, struggle with everyday earning, spending,

saving and inv esting.

The coalition’s most recent biennial survey, released inApril
2006, shows that nationally, 12th grade students are in trou-
ble. Though they also understood fundamentals like asset
allocation, at large, they correctly answered only 52.4 per
cent of the questions — or the equivalent of an F— a sure sign
that students’ lack of financial literacy remains an issue that
affects all Americans.

The fact is that in today’s complex world, it’s not enough to
know only the basics, and this holds true for both parents
and kids. There is so much to understand about retirement,
college saving, protecting our families with the right kind of
insurance, and more that it's up to each of us to stop this
cycle.

So where does the ansver lie? If we arent grasping finan -
cial knowledge beyond the basics, how will our children
ever learn it?

Investing in Education:

The answer lies in education — both at home as well as at
school. For Americans who want to take a proactive
approach to building financial knowledge and change the

cycle, utilize the wide array of financial resources available
to get you on track. Look at financial statements on a
monthly basis to better understand and track inv estments.

Reading reliable financial publications, such as The Wall

Street Journal, Baon’s and Investor’s Daily can also grow
one’s financial knowledge base. And don’t forget to include
your kids in the conv ersation so you can learn together.

The Web also offers a \ariety of resources: Northw estern
Mutual offers a Learning Center at www .nmfn.com, which

features articles on a range of topics, as vell as a glossary of
financial terms and calculators to help gauge financial w ell-

being. Moreover, parents and teachers can access informa
tion on teaching young kids about earning, saving, spend-

ing, investing and owing at www .TheMint.org,

www .JumpStart.org and www .mymoney.gov.

Your children’ s school can also play a role, though its best if
they are learning the foundation at home from vy ou.
How ever, encouraging school officials to consider classes
and curriculum on the importance of being money smart
shouldn’t be overlooked. There are plenty of free resources
available to teachers through organizations like The
National Council on Economic Education and The
Northw estern Mutual Foundation to help get them started.

It also may be eye-opening to gauge your own financial
knowledge by taking the Money Maladies T est at
www .moneymaladiestest.com, a condensed, 14-question
version of the 2006 study See where yu are strong and also
identify some areas you may want to address.

While some may be born into money or great wealth, no
one is born knowing how to save or to invest. Building a
financially secure future depends on learning the basic
principles of earning, inv esting and saving. As Benjamin
Franklin once said: “An inv estment in knowledge alw ays
pays the best interest.”

Welcome to Our New Strategic Partners

The Chief Marketing Officer
(CMO) Council is dedicated to
high-lev el knowledge exchange,
thought leadership and person-
al relationship building among
senior corporate marketing
leaders and brand decision-makers across a wide-range of
global industries. The CMO Council's 3,500 members con
trol more than $90 billion in aggregated annual marketing
expenditures and run complex, distributed marketing and
sales operations worldwide. In total, the CMO Council and
it's strategic interest communities include ov er 6,000 global
executives across 57 countries in multiple industries, seg
ments and markets. Regional chapters and advisory boards
are active in the Americas, Europe, Asia Pacific, Middle East
and Africa. The Council's strategic interest groups include
the Coalition to Leverage and Optimize Sales Effectiveness
(CLOSE), the Individualized Relationship Marketing (IRM)

Center, Brand Management Institute, and the Forum to
Adv ance the Mobile Experience (AME). More information
on the CMO Council is available at www .cmocouncil.org.

College Majors 101:

Is an education

resource dedicated
to one purpose and one purpose only. To teach students
about different college majors in depth so that they can
make more informed college and career choices. College
Majors 101 has a goal of becoming a long lasting institution
in the college landscape as its work in helping students find
the right college major is revolutionary . Our company and
website will be a place where students can openly research
the greater world around each college major in order to bet-
ter understand each major as a whole universe, rather than
random, unconnected objects in the landscape.
www .collegemajors101.com.



Benefits

New Member Benefits

In a world full of busy and

fragmented lives, TMobile,

has this idea that wireless

communications can help. The
value of their plans, the breadth of their coverage, the relia
bility of their netw ork, and the quality of their service are
meant to do one thing: help you stick together with the peo -
ple who make your life come aliv e.

As a Pi Sigma Epsilon member, you receive a 10% discount
on all new and continuing T -Mobile service rate plans,
exclusive discounts on devices and a waiver of activation
fees on new lines of service.

For new service, please call 1-866-464-8662 and mentionou
are a Pi Sigma Epsilon member and receie special device
pricing & discounts on service, or connect to the link at:
http://www .pse.org/pse-members.asp

If you are already a T-Mobile customer, please call 1-877-
453-8824 to receie your Pi Sigma Epsilon 10% discount, or
online at: http://www .pse.org/pse-members.asp

We are offering a no annual
fee Platinum Plus ® credit
card program designed
especially for you by Bank of America. This special program
offers:
*No Annual Fee
sLow Introductory APR for balance transfers
*Check cash advances
*W orldPoints reward
$1 =1 Rint
*MyConcierge SM Service
Full Platinum Benefits:
*Rental Car Insurance
eFraud Protection and more

Carry the only credit card that helps support our programs
and initiativ es at no additional cost to you.

For information about rates, fees, features, and benefits
associated with the use of the card; or to apply, call Bank of
America at 1.866.438.6262 and refer to Priority Code
FACUYD. Apply Online at http://www .pse.org/pse-mem:
bers.asp.

This opportunity w as

brought to PSE by Cheryl

Moss, PSE alumna of

Carthage College and
mother of a brand new PSE member at UWEau Claire,
Kathryn Moss. Send Out Cards (SOC) is a direct marketing
company that has a very simple concept. You establish an
account and send out cards via the internet. It works like e-
cards that you may have ordered in the past, but the com-
pany actually mails out a real, high quality card within 24
hours. The cost per card depends on yur level, but is no
more than $1.00, plus postage.

The system can send out cards to an entire database of
clients. You can customize the card with your message,
your pictures and even your own handwriting in y our
choice of colors. Because it is a multi-lexel marketing com-
pany, PSE and the chapters make money on egry system
sold and on the residuals of all of the cards sent out. Itis a
perfect project for the students because it is easy to use,
gives them selling and project management skills, uses the
computer, does not take a lot of time, and is a fundraiser.
One student has already written a business plan for the ser
vice. You can go to www .sendoutcards.comto check it out
and then call PSE HQ for more information. It is perfect for
businesses and organizations that send out lots of thank
you notes, holiday cards, etc.

For more information on these and all corporate partners, go to www .pse.org and click on Corporate Partners.

2009 National Conference in Sales Management
(NCSM)

Many of our faculty advisors and other sales faculties from

across the country attend the NCSM, which meets concur
rently with the PSE National Conv ention. The dates are
March 26-28, 2009, with an early bird reception Wednesday
evening, March 25th.

The NCSM encourages sales research and educator infor
mation-sharing in a formal conference setting and informal

gatherings. There are receptions with PSE corporate part
ners and the ability to attend PSE ewents. Your NCSM reg-
istration also includes a year's subscription to the Journal of
Personal Selling and Sales Management JPSSM).

For more information and to register for the 2009 NCSM, go
to www .pse.org, click on Journal of Personal Selling and
Sales Management, then click on NCSM.
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Faculty Advisors
The Foundation of a PSEChapter

By: Anjuli Graunke, Director of Membership and Special Projects

~

William Jankovich
Carthage College

\ /

Since September 1977, MrWilliam Jankovich has advised
the PSE chapter at Carthage College in Kenosha,
Wisconsin. Jankovich currently is PSES longest-serving
faculty advisor to a chapter and w e’ll miss him as he retires
in January.

Jankovich was selected to advise the
chapter soon after he joined the fac
ulty at Carthage because he was the
only person teaching marketing
classes. Jankovich recalls, At that
time, they didn’t even have a mar
keting major. Bob \ogt [PSE alum-
nus and Whan Challenger winner]
came to me and asked me to sere as

Jankovich has certainly enjoyed his time as the faculty

advisor to the students . Jankovich wants to make it clear
that the success of the chapter comes from the efforts of the
students. He said, "l usually sit back and let the chapter do

their thing. Sometimes | nudge and push, but | generally

wait for them to ask for advice or help before | get

involved."

Over the years, the students he has advised hae become a
part of him. "I still hav e good relationships with many of
them and have ewen worked together on business ven-
tures. We are organizing alumni "get togethers" just to
socialize and network."

Since Jankovich has been advising for so long, when asked
about his fondest PSE memory he cant pick just one. A
few that stand out include Jankovich’'s first convention,
which was in Atlanta. “We drove in a VW bus from
Wisconsin to Georgia and when we got there, no one paid
much attention to us because who ewer heard of Carthage
College. But when Bob (Mogt) won the Whan Challenger
trophy and moments later w e won the
Most Improv ed Chapter award, heads
turned."

“It was a great
feeling to have left
such a huge mark

After the Atlanta convention, people
started to pay attention to the Carthage
chapter and they were continually told
that they were a surprise and that no

2 one expected such great things from
an advisor to this group on campus. ona natlonal such a small school. "By the mid-80's,
I had no idea what it w as, but Bob Organization Coming we had people winning scholarships
made it sound interesting, so | said and awards. It was a great feeling to
yes.” from a Campus have left such a huge mark on a natior

The marketing major on the
Carthage College campus was a
direct result of the success of the PSE
chapter on campus. Jankovich
explains, "When the kids started
doing well, and the interest in mar-
keting classes started growing, the
PSE group was ready to march on
the President's home if the major
wasn't approved. | consulted with the
local SME Associations to put together what they thought
would be the ideal marketing major for Carthage. In my
third y ear the marketing major was introduced-getting
approval at a liberal arts school was not a simple task."

that never had over

1,500 students on

campus until about
4 years ago’

al organization coming from a campus

that never had over 1,500 students on
campus until about 4 years ago. And

only a part of those students are busi
ness majors and een fewer are market-
ing majors."

When Jankovich isn't on campus, he

trains for softball, basketball, and track

and field in National Senior Olympics
competitions and trains for v arious events
in the National (and W orld) Masters Track & Field compe-
titions. After retirement he will turn up his training a
notch, and he hopes to take first or second in the Decathlon
in his age group at the world meet in Finland in August
2009.. D date he has 29 national championships in track



PSE Leadership

and field with most being in
multi-ev ents like the
decathlon. "I'm 75 years old
and | still hurdle and pole
vault. |love competition and
| have fun doing it. | started
running competitiv ely at age
8 and have newver stopped. |
am not a spectator”

Jankovich shared his secret
to success before ve ended

“My attitude is
everything.
with most ev erything

| do.”

our conversation. "My atti-
tude is everything. Whatev er
I am doing is my fav orite
thing to do with the excep -
tion of grading papers. |
have fun with most every-
thing | do. "

| hav e fun

Congratulations on your
retirement, Mr. Jankovich.
PSE wishes yu well in all
you do!

Faculty Advisors

Faculty Advisors are one of the most important assets to our chapters. They hawe many roles within the title of advisor .
They serve as a mentor a voice of experience, a teacherand most importantly , a friend. Advisors help their chapter suc -
ceed in areas of chapter operations, projects and finances. PSE is deeply thankful to hae such wonderful advisors as a part
of our PSE family, and we know the chapters are grateful as well.

Dr. ScottAvila - Ball State University

Dr. Laurie Babin - University of Louisiana - Monroe

Laura Buckner - Middle T ennessee State Uniersity

Dr. Richard Buehrer - University of Toledo

Dr. Matthew Bunker - Univ ersity of Northern low a

Dr. Alvin Burns - Louisiana State Univ ersity - Baton Rouge

Dr. Alan Bush - The University of Memphis

Dr. Jerry Cahn - CUNY-Baruch College

Richard Canada - Indiana Univ ersity

Dr. Henry Cole - Univ ersity of Louisiana - Monroe

Hazem Daouk - Cornell Univ ersity

Dr. Lenita Davis - Univ ersity of Alabama

Dr. James Devine - Wliam P aterson

Mary Anne Doty - TexasA&M Univ ersity-Commerce

Scott Downey - Purdue Univ ersity

Dr. Kevin Ellis - Univ ersity of Georgia

Anthony Freeman - Tuskegee University

Dr. Robert Garrity - Univ ersity of Haw aii - Manoa

Susan Geringer - California State University - Fresno

Dr. Kevin Hammond - Univ ersity of Tennessee at Martin

Katie Hartman - Univ ersity of North Carolina -
Wilmington

Steven Hertzenberg - James Madison University

Dr. Roscoe Hightower - Florida A&M Univ ersity

Dr. EarlHoneycutt - Elon Univ ersity

Dr. Gary Hunter - Illinois State Univ ersity

William Jankovich - Carthage College

Dr. Katie Kemp - Middle T ennessee State Uniersity

Sarah Laggos - DeRuwl Univ ersity

Dr. Charles Lindsey - State University of New Y ork -
Buffalo

Dr. Lynnea Mallalieu - Univ ersity of North Carolina -
Wilmington

Dr. Michael Mallin - Univ ersity of Toledo

Fred Marich - Univ ersity of Akron

Dr. Chris Myers - TexasA&M Univ ersity - Commerce

Barbara Michel - Appalachian State Univ ersity

Craig Miller - Alv erno College

Dr. David Motherbaugh - Univ ersity of Alabama

Wayne Mueller - Univ ersity of MN-T win Cities

Dr. Lynn Muller - Univ ersity of South Dakota

Dr. Suzanne Nasco - Southern lllinios University

Dr. Donald Norris - Miami Univ ersity

Dr. Terry Paul - Ohio State University

Pete Reterson - The University of Connecticut

Robert Peterson - William P aterson

Renee PfeiferLuckett - Univ ersity of Wisconsin
Whitew ater

Constantine Polychroniou - Univ ersity of Cincinnati

Carol Pope - Alv erno College

Dr. Chris Pullig - Baylor Univ ersity

Sarah Rand - College of St. Catherine

Dr. William Rice - California State Univ ersity - Fresno

Dr. Rick Ridnour - Northern Illinois Univ ersity

Jon Sahani - Northern lllinois Univ ersity

Dr. Stacey Schetzsle - Ball State Unkrsity

E. La’'Shaun Seay - Tliskegee University

Dr. Lois Smith - Univ ersity of Wisconsin - Whitew ater

Dr. James Spiers Arizona State Univ ersity

Jeannie Sticher - DeRul Univ ersity

Jeff Tanner - Baylor Univ ersity

Dr. Jim Underwood - Univ ersity of Louisiana-Lafay ette

Dr. Kevin Upton - Univ ersity of MN-T win Cities

Dr. Chuck Viosca - Nicholls State University

Frank Wallace - University of Louisiana-Lafay ette

Jean Wison - Middle T ennessee State Uniersity
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Welcome to Our Newest PSEChapters
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Nicholls State University - Recharter University of W isconsin - Eau Claire

4 N N
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CUNY - Baruch College Pennsylvania State University

Here's What They've Accomplished Already!
Nicholls State University

«Jesse Frazier took First Place in the Pro-Am at the
Southern Regional

University of W isconsin- Eau Claire

*Heather Maul took First Place in the Pro-Am at the
Midw est Regional
P atrick Lemieux took Second Place in the Pro-Am

\ / at the Midw est Regional

Texas A&M - Commerce - Recharter



Featured Article

Now Hear This: Ability to Listen is T op Job Skill

By: Nicoshia L Wynn, Thriv ent Financial for Lutherans

What's one of the most-sought-after, useful and underde-
veloped skill employ ers want in an employee? The ansver
may strike you as being surprisingly low-tech. It' s the abili-
ty to listen w ell.

The International Listening Association cites research that
indicates as much as 85 percent of what we know is learned
by listening, y et we are distracted, preoccupied or forgetful
up to 75 percent of the time. We also often recall only 20 to
50 percent of what we have heard immediately after listen -
ing to someone talk.

“Clearly, the importance of listening w ell cannot be under-
stated,” says Nicoshia Wynn, who helps lead Thriv ent
Financial for Lutherans’ financial internship program and
college recruitment of financial representatives — people
who serve customers one-on-one with their financial needs.
“Professionally, the ability to listen can make the difference
between serving a client well and falling short of their
expectations; between simply keeping a job and growing in
a careet”

From financial representativ es to medical professionals, ele
mentary school teachers to daycare providers, listening

2. Wisely wait your turn. — We can think several times faster
than we can talk. Your mind is processing information ev en
before the speaker is finished. Resist the temptation to begin
asking questions before he/she finishes speaking.

3. Analyze this. — Look for main messages in what is being
said. If your subject is having trouble organizing his or her
thoughts, use what you have already learned about him or
her to ask questions that will help the subject further v ocal-
ize their message.

4. Finish with feedback . — Good listening skills lead to
good conversations. Be sure the speaker is finished talking
— and that you are done listening — before you begin to
speak. Reiterate to your subject your understanding of the
main points. Give him or her chance to add or correct.

Thriv ent Financial emphasizes the need for all its financial
representatives to cultivate outstanding listening skills,
Wynn says. “Our financial representativ es really listen to
clients as they explain their goals and dreams. Good listen
ing skills also help them understand what the client is not
saying, and to ask the right questions that will help create a

skills are essential for success in most careers. Experts agree financial strategy tailored to the client’ s specific needs and

there are some good listening basics common to all careers:

1. Focus! Focus!- Give your full attention to y our subject.
Don't engage in any other activity while y ou are listening
except occasional note-taking. Make sure your subject
knows you are listening to him or her by making and main -
taining ey e contact.

goals.”

By listening effectiv ely, employees give themselves an extra
advantage in jumpstarting their career or making that
important sale. To learn about career opportunities with
Thriv ent Financial, visit www .thriv ent.com/careers

PSEMourns the Loss of Trenton Haack

") Pi Sigma Epsilon mourns the loss
of Trenton Haack, who passed
away on Tuesday, October 14th,
2008. Tenton was a 1994 alumnus
of Miami Univ ersity of Ohio and
the PSE Gamma Gamma chapter
Trenton served in various
Executive Board positions in the
chapter. After graduation, T renton
was Gamma Gammas Alumni
Advisor for 10 years. He was a

three-time recipient of PSE%s

National Aw ard - Top Alumni Advisor . Trenton was a ment

ber of the PSE National Council since 2001. Most recently

Trenton served as the National Secretary on the Council and

\. J

tion at national conv entions.

Professionally, Trenton was the Director of Qualitativ e
Research with Burke, Inc., an international marketing
research firm. He earned his MBA from George Washington
Univ ersity with a concentration in International Business. D

Donations can be made in Trenton’s honor to the PSE
National Educational Foundation - Trenton Haack
Scholarship Fund. Trenton dedicated so much of his life to
Pi Sigma Epsilon and truly lov ed the organization. He
would have been \ery proud to giv e a scholarship in his
name. Go to http://www .pse.org/psenef-donations.asp

PSE will deeply miss Trenton’s lively personality and quick

was slated to be PSE National President in 2010. Collegians laughter, his thoughtful counsel, and his dedication to ful -

will remember his role in leading the case study competi -

filing PSE’s mission in whatever way he could help.



People Watching

New Life Members

Carthage College
Lauren Baker
Brendan Connolly
Victoria Terleski

= Since September 2008

Southern lllinois
University
Jennifer Arteaga

University of T ennessee-
Martin

Donald Chapman

Daniel Schmidt

PSE Headquarters
Barry Thornbury
Eric Sconiers

Member News

Births

Dr. Michael d’Amico, former Univ ersity of Akron Faculty
Advisor , welcomed his grandson, Thomas Michael Goff, on
November 27, 2008. Congratulations Mike!

Angionette Splan, UW-Whitew ater alumna and PSEchap-
ter consultant became an aunt to Neelya Lee in December
2008.

Member Recognition

Jeffrey W. Hayzlett, PSENEF Trustee, Chief Business

Development Officer and Vice President, Eastman Kodak

Company, has been selected by BtoB Magazine as the
Marketer of the Year for 2008.

Bob Finnie, Marquette Univ ersity alumnus, started
www .PersonCare.net providing products to help with daily
life as people get older.

Angela McDermott, Univ ersity of Minnesota Duluth alum -
na and Miss Minnesota 2008 will participate in the Miss

PSE HEADQUAR TERS STAFF CONTACT INFORMA TION:

Miami University of Ohio
Joshua Balicki

Margaret Byrne

Austin Sohr

Alexandra Smith

University of W isconsin-
Whitewater

Sarah Mielke

Jennifer Stebbins
Christopher Kautza

University at Albany
Michael Isaacson

America pageant on January 24.

Catherine Monson, PSENEF Trustee, has been appointed
CEO of FASTSIGNS.

Many thanks to Erin Koester, University of Northern low a
alumna, who created this year’s collegian survey.

Engagements

Kristin Schwabe, UW-Whitew ater alumna and PSEchapter
consultant, became engaged to Kyle Forster in November
2008.

Passages

Dr. Kenneth L. Rowe, faculty advisor at Arizona State
Univ ersity passed away on June 24, 2008. Our thoughts and
prayers are with his friends and family .

Brent Fogleman, University of NC-W ilmington alumnus,
lost his father in December 2008. Our thoughts and prayers
are with him and his family .
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